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EVOLUTION OF THE PROFITABILITY ON SALES REVENUE OF THE COMPANIES

IN THE FIELD OF PUBLIC WATER SUPPLY AND SEWERAGE SERVICES IN THE
URBAN AREA OF THE REPUBLIC OF MOLDOVA

Ana TIMUS, Alexandru SCUTARU
Moldova State University

Profitability on sales revenue obtained by companies in the field of water supply and sewerage services is a significant
indicator for assessing the economic and financial performance of a company for the internal diagnosis, as well as for
the analysis required by the external partners. The purpose of this article is to analyze the evolution of profitability on
sales revenue calculated on the basis of profit (loss) from operating activity and profitability on sales revenue calculated
on the basis of net profit (loss) in the last 10 years. The most important influencing factors were analyzed, namely: change
in the structure and assortment of the products sold, change in unit cost of the products sold and change in sale price.
The profitability of sales revenue is largely negative, mainly due to the fact that the costs were not covered by the tariff.

Keywords: profitability, sales revenue, influencing factors, company, water supply services, efficiency, evolution.

EVOLUTIA RENTABILITATII VENITURILOR DIN VANZARI ALE COMPANIILOR

DIN DOMENIUL SERVICIILOR PUBLICE DE ALIMENTARE CU APA SI DE CANALIZARE

DIN MEDIUL URBAN AL REPUBLICII MOLDOVA

Rentabilitatea veniturilor din vanzari obtinute de companiile din domeniul serviciilor de alimentare cu apa si de canali-
zare reprezintd indicatorul principal de apreciere a performantei activitatii operationale a unei intreprinderi. Prezentul
articol are drept scop analiza evolutiei rentabilitatii veniturilor din vanzari calculate in baza profitului (pierderii) din acti-
vitatea operationala si a rentabilitdtii veniturilor din vanzari calculate in baza profitului (pierderii) net/e in ultimii 10 ani.
Au fost analizati cei mai importanti factori de influentd, si anume: modificarea structurii si sortimentului produselor van-
dute, modificarea costului unitar al produselor vandute si modificarea pretului de vanzare. Rentabilitatea veniturilor din
vanzari este in mare parte negativa, in principal din cauza ca costurile nu au fost acoperite de tarif.

Cuvinte-cheie: rentabilitate, venituri din vinzari, factori de influentd, companie, servicii de alimentare cu apd,
eficientd, evolutie.
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