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GENERATII CONTEMPORANE (BABY BOOMERS, X, Y, Z, ALPHA)

S| FORME SPECIFICE DE COMUNICARE

Mariana TACU
Universitatea de Stat din Moldova

In diferite perioade de timp, comunicarea a fost reprezentatd de anumite particularititi, care reflecta intr-o anumita
misura identitatea unei societati, dar si formele specifice de a comunica ale anumitor generatii. intr-o societate de tip
network putem primi diverse identitati, reprezentate de profiluri functionale in cadrul anumitor comunitati virtuale, la
care putem adera tinand cont de mediu, varsta, interese, domeniul de activitate etc. in prezent, putem vorbi de cinci ge-
neratii contemporane (Baby Boomers, X, Y, Z, Alpha) din perspectiva transformarilor la care au asistat si care, incontestabil,
au influentat modul de viata al acestora, la nivel cognitiv, afectiv si comportamental.

Varietatea factorilor ce contribuie la formarea mentalitatii unei generatii este una foarte mare. Cei de naturad comuni-
cativa determina modul in care se utilizeaza un cod non-afin, canalul de interferenta si este analizat contextul. Problema
identitatii unei generatii in contextul comunicarii in societatea informationald este strans legata de un anumit ,,cine?”,
reprezentat de o generatie sau alta, cu o identitate atat reala, cat si virtuald, in continud evolutie.
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utilizator, mobilitate, identitate virtuald.

CONTEMPORARY GENERATIONS (BABY BOOMERS, X, Y, Z, ALPHA)

AND SPECIFIC FORMS OF COMMUNICATION

In different periods of time, communication was represented by certain particularities, which reflect, to a certain extent,
the identity of a society, but also the specific forms of communication of certain generations. In a network society, we
can receive various identities, represented by functional profiles within certain virtual communities, which we can join,
taking into account environment, age, interests, field of activity, etc. Currently, we can talk about five contemporary gene-
rations (Baby Boomers, X, Y, Z, Alpha), from the perspective of the transformations they witnessed, and which
undeniably influenced their way of life, on a cognitive, affective and behavioral level.

The variety of factors that contribute to the formation of the mentality of a generation is very large. Those of a com-
municative nature determine how a non-affine code is used, the interference channel, and the context is analyzed. The
problem of the identity of a generation in the context of communication in the information society is closely related to a
certain "who?", represented by one generation or another, with both a real and virtual identity, in continuous evolution.
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