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MARKETINGUL EDUCATIONAL — COMPONENTA INDISPENSABILA A
MANAGEMENTULUI STRATEGIC UNIVERSITAR iN CONDITIILE
NOILOR PROVOCARI

Mihai PAIU, Tatiana REPIDA
Universitatea de Stat din Moldova

In articol sunt abordate avantajele si beneficiile implementarii marketingului educational in universitati ca parte
componenta si absolut necesard a managementului strategic n contextul reformei sistemului de invatdmant din ultimele
decenii. Este prezentat un model al analizei SWOT privind activitatea universitatii in functie de mediul extern ce prezinta
un ansamblu de factori si forte aflate in exteriorul organizatiei, care va conduce la adoptarea diferitelor tipuri de strategii.
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THE EDUCATIONAL MARKETING - THE INDISPENSABILE COMPONENT OF THE

UNIVERSITY STRATEGIC MANAGEMENT IN THE CONDITIONS OF THE NEW CHALLENGES

The article addresses the advantages and benefits of implementing the educational marketing in universities and ab-
solutely necessary as part of the strategic management in the context of educational reform in decades. It presented a
SWOT analysis on the business model of the university by the external environment that presents a variety of factors
and forces outside the organization that will lead to the adoption of different types of strategies.
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