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OCOBEHHOCTHU CUCTEMATU3ALIUMU I'PYIIII B3POCJIOI'O HACEJIEHUA
KAK IEJEBOM AYJIATOPUUA HE®OPMAJIBHOI'O OBPA3OBAHMS

Enena PACCKA30BA

Knaccuueckuii vacmuulii ynusepcumem, 3anoposicve, Yxpauna

B crathe mpoaHanM3MPOBaHBI MPOOJIEMBI CUCTEMATH3AIMK TPYIIN B3POCIOTO HACEICHUS KaK ICJICBOW ayJIUTOPHH
00pa30BaTENBFHOTO PHIHKA. J[JIsI Ompe/eneHusT BeIylUX OPHUCHTUPOB OKAa3aHHs YCIYr TOCPEICTBOM He(hOpMalbHOTO
00pa3oBaHUs B3pOCIOMY HACENICHHIO, OXapaKTePHU30BaHBI TaKWe OCHOBHBIC MPOIIECCH, KAK CETMEHTHpPOBAaHUE, KaTe-
ropm3anus, Kiaccupukanus, nepuousanua. [IpoaHamu3upoBaHBl 0a30BBIC MOHATHS: «B3POCIBIN», «B3POCIOCTHY,
«B3pocioe HaceneHuey. Kpurepuu cucreMaTus3allid B3pOCJIOrO HAaCEJIEHHs — BO3PAcT, MOJ, CEMEHHOE MOJIOKEHUE,
o0pa3oBaHUe, 3aHATOCTH, TPYIOYCTPOUCTBO, MpodeccHs, NODKHOCTh, OJIarococTosHue, (MHAHCOBHIA CTAaTyC W T.II.
[IpuBeneHsl mpUMEpPHl KaTETOpU3aINH, KiIacCH(UKAIIUK, TEPHOAM3ANUN B3POCIOr0 HACEICHHS COTJIACHO OOIMHMM U
crnenn(UIecKUM MPHU3HAKaM, KaTeTOPHUAM, IeproJaM. PaccMOTPEHBI KOJIMYECTBEHHBIE CONMABHO 3HAYMMEIC ITOKA3a-
TEIU BO3PACTHOM MEPUOIU3ALMU B3POCIOr0 HACEJICHHUS: BO3PACT COBEPUICHHOJIETHS, BO3PACT HACTYIUICHUS aJMUHU-
CTPaTHUBHOH M yrOJOBHOM OTBETCTBEHHOCTH, MOJIOJION BO3PACT, TPYIOCIIOCOOHBINH BO3PACT, OpauHbIi BO3PACT.

Kniouesvie cnosa: negpopmanvroe 0o6pazosanue 63pocivix, 63p0Ocioe HaceleHue, yeneaas ayoumopus, ce2mMeHmupo-
8aHue, Kame2opusayus, K1accuQurayus, nepuoou3ayusl.

THE PECULIARITIES OF SYSTEMATIZATION OF ADULTS GROUPS AS THE

TARGET AUDIENCE OF NON-FORMAL EDUCATION

The article is devoted to the theoretical analysis of systematization issues of adults groups as the target audience of
the educational market. To determine the leading guidelines for the provision of non-formal education services for adult
population the following main processes were investigated, namely: segmentation, categorization, classification and
periodization. The basic concepts such as “adult”, “adulthood”, and “adult population” are considered. The generalized
categories for the systematization of adult population are defined by age, sex, marital status, education, employment,
profession, position, wealth, financial status, etc. The article provides examples of categorization, classification, perio-
dization of the adult population according to the common general and specific characteristics, categories, periods.
Socially important quantitative indicators of age periodization of the adult population such as the age of majority, age of
criminal and administrative responsibility, young age, working age, the age of marriage are considered separately.
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