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NIAEHTUYHOCTDB U BOCITPUATHUE HEPABEHCTBA JOXOA0B
HHOJIB30BATEJIAMU UHTEPHETA

Jrwomuna AHITHBOP, Hzopy IOHYEHKO

Monoasckuii 2ocydapcmeenHulil yHUsepcumem

PaccmatpuBaeTcst mpoIiece caMOMpPe3CHTAIMN CyObeKTa B HHTEPHET-Cpe/ie Kak OAUH U3 (HakTOpoB (HOPMHUPOBAHUS
COL[HaHLHO-HCHXOJIOFH‘IeCKOﬁ HNJACHTUYHOCTHU JIMYHOCTH Ha (bOHe BOCHPpUATUA WU NEPECIKUBAHUA JIIOAbMU HpO6JIeMI)I
«HEPaBEHCTBA JI0XO/I0B HACETICHHS» B COBPEMEHHOM MHUpE.

Kniouesvie cnosa: unmepnem-udenmuiuHoCcmy, COYUanbHble cemu, CamonpeseHmayus, Kubepncuxonoeus, 60CHpusl-
mue Hepasencmea 00xX0008.

IDENTITATEA S| PERCEPTIA INEGALITATII VENITURILOR DE CATRE UTILIZATORII

INTERNETULUI

Procesul de autoprezentare a subiectului in mediul Internet se considerd a fi unul dintre factorii care modeleaza
identitatea sociopsihologica a personalititii pe fondul perceptiei si experientei oamenilor cu privire la problema ,,in-
egalitatii veniturilor” in lumea contemporana.

Cuvinte-cheie: internet-identitate, retele sociale, autoprezentare, ciberpsihologie, perceptia inegalitatii veniturilor.

IDENTITY AND PERCEPTION OF INEQUALITY OF INCOMES OF INTERNET USERS

The process of self-introduction of a subject of internet community comes under review as one of the factors which
forms the person’s social-psychological identity on the back ground of people’s perception and experience of ,,income
inequality” an issue of the modern world.
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