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Hucmumym coyuanvroti u nonumuyeckoti ncuxonoeuu HAIIH Ykpaunot

MEDIATIZED SOCIAL OPTIMISM OF YOUTH: RESEARCH IN THE CONTEXT OF
MEDIATRAUMATIZATION

Social optimism is the positive expectations of a person, a group, a society that extends to a social life (faith in pro-
gress, development of society), and which are supported by an active social position, willingness to act for the benefit of
society, and awareness of ourselves as a socially significant force. In the conditions of the information society, me-
diaized social optimism is determined by the media activity of the individual and the peculiarities of interaction with the
media, depending on the level of media culture of society. According to the author's model, exposure to the process of
media trauma associated with the stability of the individual (optimism, locus control) and self-regulation (media activity
of the individual and tolerance to uncertainty). These characteristics of the individual are the targets of information in-
fluences: due to the influence on the emotional sphere and, as a consequence, social mood, the formation of a value
sphere, a worldview that determines the social activity of person and his expectations of the future. An empirical re-
search confirmed the relations between model components. More than 1,300 high school students from all regions of
Ukraine took part in the empirical research. Media-creativity was measured using scales: content creation, content dis-
tribution, motivation for media-creativity. An author's methodology for evaluating mediaized social optimism in youth
is developed based on LOT (Life Orientation Test, 1985; adaptation: T.O. Gordeeva, OA Sichov, E.N. Osin). A connec-
tion was identified between mediaized social optimism and media-creativity. In the context of information war, the de-
velopment of media-creativity as an increase in the media culture of the individual will influence the formation of posi-
tive youth’s expectations about the future, and thus, media-creativity becomes a means of preventing mediatraumatiza-
tion. Media-creativity can be seen as an effective copying strategy of a young person in a state of social upheavals.
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MEDIATIZAREA OPTIMISMULUI SOCIAL LA TINERI: CERCETARE iN CONTEXTUL
TRAUMATIZARII MEDIA

Optimismul social se referd la expectatiile pozitive ale unei persoane, grup sau ale societatii in ansamblu cu referire
la viata sociald (credintele privind progresul social sau dezvoltarea societatii), care se exprimad prin activism social,
dorinta de a se implica pentru bunistarea societitii si perceptia sinelui ca o forta sociali importanti. In contextul
societatii informationale, mediatizarea optimismului social este determinata de activitatile si particularitatile interac-
tiunii individului cu mass media, in functie de nivelul de culturi informationald a societatii. in conformitate cu modelul
propus de noi, expunerea la traumele prezentate in mass media este influentata de stabilitatea individului (optimismul,
locul de control) si de controlul sinelui (media activitatea individului si toleranta la incertitudine). Aceste caracteristici
ale individului sunt, de fapt, parghiile de influenta informationala, dat fiind impactul pe care il exercita asupra sferei
emotionale, implicit asupra valorilor, strii de spirit in societate sau viziunii despre lume si care determind, in consecinta,
activitatea sociala a individului si expectatiile privind viitorul. Cercetarea empirica confirma relatiile dintre componen-
tele acestui model. Peste 1300 de elevi din diverse regiuni ale Ucrainei au participat la acest studiu. Media creativitatea
a fost masuratd cu ajutorul scalelor: creare de continut, distribuire de continut, motivatie pentru creativitate in mass
media. Pentru a evalua optimismul social la tineri, am elaborat o metodologie proprie in baza LOT (Testul de orientari
in viata, 1985, adaptat de T.O. Gordeeva, O.A Sichov si E.N. Osin). S-a evidentiat o anumitd conexiune intre optimis-
mul social mediatizat si media creativitatea. in contextul razboiului informational, dezvoltarea media creativitatii, ca
rezultat al cresterii nivelului de cultura informationala, va determina formarea unor expectatii pozitive privind evolutiile
ulterioare ale societitii si, astfel, media creativitatea devine o conditie de prevenire a traumatizarii informationale in
conditiile unor tulburari sociale.
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