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ITAPACOIUAJIBHOCTDb U MEIUATBOPYECTBO:
IHOTEHHHUAJ JUCTAHIIUOHHOI'O OBYYEHUA

IOnus YAIVNIMHCKAA

Hnemumym coyuanvroii u norumuueckou ncuxonrozuu HAIIH Ykpaunol

B cratse paccmaTpuBaeTcs mapacoluaibHOCTh Kak pecype nefarora B nepuoa nangemun COVID-19 u aucranimon-
HOro 00yueHHUs.. ABTODP ONMCHIBACT IATh OCHOBHBIX WJUTIO30PHBIX NEPEKUBAHHUH, UCIBITHIBAEMBIX MEANUANOTPEOUTENSIMA
TIPY TapaCcOIUATBFHBIX OTHOIICHUX, ¥ TIPUBOJUT aHAIOTHUH C B3aMMO/ICHCTBHEM HACTABHUKA M YICHHKA B JUCTAHIIHOH-
HOM 0oOyueHHNH. B cTaThe MPUBOIATCS MPUMEPHI TBOPUECKUX MEIHANPAKTHK, KOTOPBIE MOTYT YIIYYIIHTh Ka4ecTBO 00Y-
YCHHUS B TUCTAHIIMOHHOM (hopmare.

Knrouesnle cnosa: napacoyuanvras meopus, napacoyuaibHble OMHOWEHUS, NCUXOT0SUYeCKUe WTIO3UL, MeOUuameop4ecmso,
Meouanepconda, OUCMAHYUOHHOe 00yyeHue.

PARASOCIALITY AND MEDIA CREATIVITY: POTENTIAL OF DISTANCE LEARNING

The article considers parasociality as a teacher's resource during the COVID-19 pandemic and distance learning.
The author describes the five main illusory experiences that media consumers experience in parasocial relationships and
draws analogies with the teacher-student interaction in distance learning. The article also provides examples of creative
media practices that can improve the quality of distance learning.
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