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SISTEME INFORMATICE — SUPORT AL ACTIVITATILOR DE MARKETING
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In acest articol este prezentat rolul si importanta sistemelor informatice utilizate in activitatea de marketing; sunt ana-
lizate modulele informatice care sprijina ariile functionale ale afacerii, ca: Planificarea Resurselor Intreprinderii (Enterpise
Resource Planning — ERP), aplicatiile de gestiune a relatiilor cu clientii (Customer Relationship Management — CRM)
si Managementul Lantului de Distributie (Supply Chain Management — SCM).
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INFORMATION SYSTEMS - SUPPORT IN MARKETING ACTIVITIES

In this paper has been described the role and importance of systems used in marketing; analyzed software modules that
support functional areas of the business such as: Enterprise Resource Planning, applications for Customer Relationship
Management and Supply Chain Management.
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