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CULTURA SI IMPACTUL VALORILOR CULTURALE ASUPRA
COMPORTAMENTULUI CONSUMATORULUI

Profira CRISTAFOVICI, Natalia REMESOVSCHI
Academia de Studii Economice din Moldova

La etapa actuala, abordarea culturald a consumului este o necesitate stringentd, care ar permite intelegerea mai pro-
funda a comportamentului consumatorului aflat sub incidenta mutatiilor culturale ca urmare a asimilarii valorilor
postmodernismului, schimbarilor mediului si procesului de globalizare. In acest articol autorii evidentiaza unele mutatii
culturale cu impact asupra consumului din Republica Moldova.
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CULTURE AND IMPACT OF CULTURAL VALUES ON CONSUMER BEHAVIOR

At present time, the cultural approach of consumption is an urging necessity that would allow a deeper understanding
of consumer behavior that is subject to cultural mutations as a result of assimilation of the values of postmodernism,
changes in the environment and the process of globalization. In this article the authors highlight some cultural mutations
with an impact on consumption in the Republic of Moldova.
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