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AKTYAJIBHBIE ITPOBJIEMBI TEJIEMETPUU B PECITYBJIMKE MOJIJIOBA

Jwoa JIO30BAH-BAJIAH, JKeopycemma 3T'EPSA

Komnanus TV MR MLD
* %
Axaodemus sxonomuyeckux sHanuti Monooewi

[IpeqMeToM NAHHOTO KCCIEIOBaHUS SBISCTCS PBHIHOK yCIyr TejeMeTpuu Pecrmybnumku Momnosa. HccnenoBanue
CTaBHUT IEeNb W3yUYCHNE aKTYaJIbHOCTH NaHHOW MH(pOPMAINH JUIS pa3BUTHS OM3HEcCa U MOBHIMCHUS d(P(PEKTHBHOCTH KOM-
MYHHUKAI[MOHHBIX YCHJIMH KOMITaHHH, a Takke 0aphepoB ¥ MPOOJIeM, CACPIKUBAIOIINX Pa3BUTHE U MPUMEHCHUE PE3yJIbTATOB
TeneMerpun. JlaH aHanm3 BO3ACHCTBHUA (PaKTOPOB MaKpO- U MHUKPOCPEAbI Ha paboTy KOMIIaHWH. BRIBOAKI, ClleTaHHBIC B
pe3yabTaTe UCCACIOBAHMUS, IIOMOTYT YETKO OTPEACIUTh HAPABJICHUS U CTPATETHH Pa3BUTHsI OU3HEca MO TEIEMETPUH B
PecniyOmmuke Mongosa.

Knrouesvte cnosa: mapxemune, npoogudicenue, pekiama, meiemempus, RUNIMemp.

PROBLEME ACTUALE DE TELEMETRIE IN REBUBLICA MOLDOVA

Obiectul acestei cercetari vizeaza piata serviciilor telemetrice prestate in Republica Moldova. Cercetarea are drept
scop insusgirea informatiei pentru dezvoltarea segmentului business si eficientizarea utilizarii i aplicarii fortelor de socia-
lizare. La fel, este important sa fie implementate corect metodele telemetrice si rezultatele cercetarii, ceea ce va exercita
o influenta directd proportionala prin factorii micro- si macromediului asupra activitdtii companiei. Rezultatele acestei
cercetari vor directiona implementarea si dezvoltarea strategiilor telemetrice in Republica Moldova.

Cuvinte-cheie: marketing, TV promotie, publicitate, telemetrie, peoplemeter.

THE TOPICAL PROBLEMS OF TELEMETRY IN THE REPUBLIC OF MOLDOVA

The subject of this study is the market of telemetry services in the Republic of Moldova. The study aims to analyze
the relevance of this information for business development as well as barriers and problems that hinder the development
and application of telemetry results. The analysis of the impact of macro and micro environment factors upon the company’s
activity is included. The conclusions based on the research results will help to clearly define the directions and strategies
for the development of telemetry business in the Republic of Moldova.
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