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RECONSIDERAREA TEORIEI COMPORTAMENTULUI CONSUMATORULUI

Ala TABARCEA
Universitatea de Stat din Moldova

Cu certitudinea ca menirea majora a profesorului, dar si a omului de stiinta nu se rezuma doar la ,,a face educatie”, Ci
si la aceea de a ,,deschide mintea tinerilor”, ne-am propus sa dezbatem unele exigente stiintifice pretinse consumatorului,
existente in majoritatea manualelor de teorie economica. Avem in vedere teoria comportamentului consumatorului, mai
bine zis: axiomele pe care se bazeaza teoria alegerii consumatorului si curbele de indiferenta, care ,,pretind” ca reusit
ilustreaza grafic preferintele consumatorului. Erorile identificate: contradictii in termeni, pleonasme, definitii si relatii
cauzale incorecte, omiterea unor daturi, compromit justa cunoastere a comportamentului consumatorului si in consecinta —
obtinerea unui mod temeinic si bine consolidat de gandire economica din partea tinerilor preocupati de rationamentele
economice.

Cuvinte-cheie: alegere, actiune umana, liber arbitru, preferintd demonstrata, utilitate scontatd, tranzitivitate, echi-
valentd, curba de indiferentd, punct de referintd, eroare teoretic indusa.

RECONSIDERATION OF CONSUMER BEHAVIOR THEORY

With the certainty that the major mission of the educator, as well as of the researcher is not only to "teach™, but also
to "open the minds of youthful individuals”, we set out to wrangle about a few existing logical necessities for the buyer
in the course notes of economic theory. We consider the hypothesis of consumer behavior, or maybe: the sayings on
which the hypotheses of consumer choice are based and the impassion bends that "claim™ that it effectively outlines the
consumer's preferences. Identified errors: inconsistencies in terms, pleonasms, erroneous definitions and causal
connections, exclusion of information, which compromise reasonable information of consumer behavior and, thus,
getting an exhaustive and well-established way of financial considering from youthful individuals concerned with financial
thinking.
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