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FROM HABITUALLY TO AWARENESS: TOOLS FOR DEALING WITH AN INCREASE
IN “PREVENTIVE AWARENESS” OF WHITE-COLLAR CRIMINALITY BY
MEDIA CAMPAIGN

Jacob RUB
State University of Moldova

The unique, primary characteristic of white-collar criminality is that the media does not report these crimes in full
and in detail as they report about street crimes, as the amount of theft has to be high, the theft needs to be related to
some scandal or the suspect has to be someone important. Most people also do not possess of the financial knowledge to
understand these crimes. Additionally, white-collar criminality does not fit the stereotype of a real criminal despite the
immense scope of the sums. In many cases, it is not possible to understand/identify the damage as it is divided by a
large number of victims. The media solution can glorify events and design public attitudes main source of information
about criminality for all the public. “The medium is the message”. Findings show that the bias in coverage, affects the
'perception' of risk by people. Creation of messages delivery is by creating a media agenda, public agenda, political
agenda. White-collar offences must hold a key spot in the Israeli and Moldavian societies and their main expression is
in the development of a culture that is defined as normative. The messages in the war against corruption must include a
focused and targeted explanation like: “To the attention of foreign accounts owners”. This is one of the tools to assist in
war against white - collar criminality. It is my claim that this tool will prove itself in campaigns when to turn its attention
to white-collar crime, hoping that the current financial climate will change.

Creation of a focused public awareness regarding the price each citizen pays, out of his own pocket, due to white-
collar criminality by media campaign, will make possible to understand the damage as it is divided by a large number of
victims, will contribute to reduction of white-collar criminality in the public sector.

Another tool to fight against white collar crime is the informer. This is one of the tools to assist in locating white-
collar criminality or the “justice line”. This tool has proved itself in various campaigns when citizens have reported
instances of fraud and deceit, like in the UK .Using the help of opinion leaders like Michael Douglas the actor that had
taken a part in campaigns. Operative actions are recommended to perform a campaigns pilot with 3 cities in each
district in the state of Isracl and Moldova for the duration of two years. Campaigns against corruptions have reached
success in Chile, Hong Kong, New South Wales, Australia and Singapore.

Keywords: media campaigns, white-collar criminality, public awareness, not stereotype of a real criminal, the
media solution, the medium is the message, messages delivery by creating a media agenda, public agenda, political
agenda normative culture, reduction of white-collar criminality in the public sector, the price each citizen pays, out of
his own pocket, due to white-collar criminality.

OT IMPUBBIYKHA K OCO3HAHUIO: CITOCOBBI TOBBILIEHUS «[IPEBEHTUBHOMN

OCBEJJOMJIEHHOCTH» O BEJJOBOPOTHUYKOBOM MPECTYITHOM CPEJE

INOCPEJICTBOM KAMIIAHUU B CMHA

YHUKaIbHON M TIEPBUYHOM XapaKTepHCTHUKON OeJIOBOPOTHUYKOBOW MPECTYIHOM cpensl siBisiercst To, uto CMU He
COO0MIA0T 0 MOJOOHBIX MPECTYIUICHHUSIX B IMOJHOM 00BEME M CO BCEMH JCTAIISIMU MMOJI00HO TOMY, KaK OHU pacCcKas3bl-
BalOT 00 YIUYHBIX MPECTYIUICHUSX, IIOCKOJBKY YKpaJeHHass CyMMa JOJDKHA OBITh 3HAYUTENBHOM, caMa Kpaka TOJDKHA
OBITB CBsI3aHA C KAKIM-TO CKaHJAJIOM, JIOO e MOJ03peBaeMbIil TOHKEH 3aHUMATh BaXKHBIN 1MOCT. BONBIIMHCTBO JroIeit
He o0namaeT mogOOHBIMHA (PMHAHCOBBIMH 3HAHUSAMHU, JJIS TOTO YTOOBI MOHATH JaHHBIC MPECTYIUICHHUS. B momonHeHne K
3TOMY, OETOBOPOTHUYIKOBAS MIPECTYITHAS CPea HE COOTBETCTBYET CTEPEOTHITY HACTOSIIETO MPECTYITHNKA, HECMOTPS Ha
OTPOMHBIE CYMMbI HAaHOCHMOTO yliepOa. B GoNbIIMHCTBE Ciy4aeB OTCYTCTBYET BO3MOXKHOCTB MOHSITH/ONPENEIUTh
CyMMYy 3TOTO ymep0a, TOCKOJIBKY OHa pacmupeaesnsercs Ha Oomnpmioe yucio xepTB. Pemenue ans CMU — 310 BocxBa-
JICHUE KaKHUX-JIMO0O COOBITHI U ONpelesieHHe OOIIECTBEHHOro OTHOIICHUs, T.K. CMU SBISIOTCS OCHOBHBIM HCTOYHH-
KOM HH(OpMAaIMK 0 TMPECTYITHOM MHpE JJs Bcero odmiectBa. «CpeacTBO — 3TO cooOineHuey. [loaydeHHble TaHHbBIC
MOKAa3bIBAIOT, YTO MPUCTPACTHOE OTHOIIEHUE B PENOpTa)xkax BIUSET Ha «BOCHPUITHE» pHUCKa JtoabMH. JloHEeceHue
COOOIIEHUH MPOUCXOIUT IMYTEM ONPEACICHUS MEIUIHBIX, OOIECTBEHHBIX U IMOJIMTHYCCKUX 3a1a4. belIoBOpOTHHYKO-
BBIC TIPECTYIUICHHS JIOJKHEI OBITh B IICHTPE BCEOOIIETO BHUMAHUS M B U3PAMIBCKOM, U B MOJIIABCKOM OOIIIECTBE, a UX
OCHOBHBIM BBIP2)KCHHUEM JOJDKHO OBITh Pa3BUTHE HOPMATHBHON KyibTyphl. CooOmieHus o 00opbOe ¢ Koppymmuei
JIOJDKHBI BKJIIOUATh crenn(UvecKre HaNpaBICHHBIC IOSICHEHUS, Kak TO: «BHUMaHWIO BIaJeiblleB HMHOCTPAHHBIX
CYETOBY... DTO OJIUH W3 BHIOB MOMOIIH B O0pHOE C OETOBOPOTHUIKOBOM MPECTYITHON Cpeloil. 3asBIIIt0, YTO TaHHBII
croco0 mposBUT ces B KaMIAHUAX MO MPUBICYCHUIO BHUMAHHS K OEIOBOPOTHHYKOBBIM NPECTYIUICHUSM, U HAACIOCh,
YTO TeKyIIHUH (HMHAHCOBBIA KIMMAT N3MEHHUTCS.
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Coznanue — nocpeacteoM kammnannd B CMU — HanpaBlieHHOH OCBEIOMIIEHHOCTH OOLIECTBA O IIEHE, KOTOPYHO Kax-
JbIil TPaXIAaHUH YIUIaYMBaeT U3 CBOEro0 COOCTBEHHOI'O KapMaHa BCIENCTBUE OEOBOPOTHUYKOBOW MPECTYMHOCTH, I0-
MOXKET MOHSTH YIIEepO, AeSIIMIACS Ha GOJIBIIOE YHCIIO JKEPTB, U OyIeT CIOCOOCTBOBATH CHIDKEHHIO OEIOBOPOTHUYKOBOI
MIPECTYIHOCTH B IyOJIMYHOM cdepe.

Jpyrum cpenctBoM 00pbOBI ¢ OEITOBOPOTHUYKOBOH MPECTYITHOCTBIO SABISIOTCS MHGOPMATOPBI. DTO OJWH U3 CIIOCO-
OOB TTOMOIIIM B OMPE/ICICHUH MECTOHAXOKICHHUSI OETOBOPOTHHYKOBOM MPECTYIMHOCTH, T.€. «JIMHHS MpaBocymus». [aH-
HBIH CIIOCOO MPOSIBUI ceOsi B Pa3iMUHBIX KaMITAHHSIX, KOrJa rpak[aHe cOOOMATH MHCTAHIIUAM O MONICHHHYECTBE U
obMaHe, Kak, Hanpumep, B CoennnéHHoM KoponeBcTBe, MpuOErHyB K MOMOLIM TaKOro He(pOPMaJbHOIO JIHIEpa, KakK
Maiikn [lyrnac, aktépa, MPUHSBILETO y4acTHE B TAKUX KaMIIaHUsIX. PEKOMEHIyeTCs OCYyHIECTBIIEHHE ONEepPaTHBHBIX
JIEHCTBUH AJIs TIPOBEIeHIS MPOOHBIX IBYXJIETHHX KaMIaHW B 3 Topo/iaX B KaXIOM U3 paiioHOB M3panis m MongoBEHI.
Kammannu npotuB koppymimn nmenu yenex B Ummn, ['oakonre, HoBom IOxxHOM Yansce, ABctpanuu u CuHTamype.

Knrouesvie cnosa: kamnanuu ¢ CMH,; berosopomnuuxosas npecmynuas cpeod, oouecmeeHHas 0c8e00MAEHHOCMb,
He cmepeomun Hacmosauezo npecmynnuka, peuterue oni CMU; cpedcmeo — smo coobuenue, doHecenue cooobueHul
nymém onpeoeneHuss MeOUHbIX, 0OUeCMBEHHBIX U NOTUMUYECKUX 3a0ay, HOPMAMUGHAS KYIbMYypad, CHUdicenue 6eno-
B8OPOMHUYKOBOU NPEeCMYNHOCMU 6 NYOIUYHOU chepe; yeHa, KOMOopylo Kaxicoblli epadCOAHUH YNIauuedaenm U3 c80e2o
COOCMBENHO20 KAPMAaHA 8Cle0Cmaue 6e1080POMHUYKOBOL NPECyRHOCHIU.
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