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CONVERGENTA MASS-MEDIEI CA PROCES: ABORDARI CONCEPTUALE
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In ultimii ani, drept urmare a dezvoltarii tehnologiei digitale, convergenta media s-a impus ca un curent dominant in
jurnalism. Aceasta este definitd de numerosi cercetatori ca proces inovator care presupune o abordare noud a selectarii,
productiei si difuzarii de stiri, prin utilizarea tuturor tipurilor de media accesibile. Cu toate acestea, nu existd o definitie
agreatd universal a acestui fenomen, devenind asfel un concept cu semnificatii multiple. Unii cercetdtori au descris
convergenta ca amestec intre mass-media si industriile telecomunicatiilor si computerelor, altii conceptualizeazd con-
vergenta ca proces in continua evolutie, care depinde de capacitatea jurnalistilor de a se adapta noilor schimbari. Cert
este ca fenomenul convergenta modifica relatia dintre tehnologie, industrie, piete, genuri existente, precum si logica
operationala a institutiilor mass-mediei si cea prin care consumatorul trateazd informatiile.
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MEDIA CONVERGENCE AS A PROCESS: CONCEPTUAL APPROACHES

In recent years, following the development of digital technology, media convergence has emerged as a dominant
trend in journalism. It is defined by many researchers as a discovery process that requires a new approach to selection,
production and dissemination of news, using all media available. However, there is no universally agreed definition of
this phenomenon, becoming a concept with multiple meanings. Some researchers have described convergence as a
mixture between media and telecommunications and computer industries, others conceptualize convergence as a evolving
process that depends on the ability of journalists to adapt to new changes. The fact is that the phenomenon of convergence
change the relationship between technology, industry, market, existing genres, as well as operational logic of media
institutions and that which the consumer treat the information.
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