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FORMELE EXERCITARII VANZARILOR LA DISTANTA

Vlada CALMIC

Universitatea de Stat din Moldova

Datorita dezvoltarii spectaculoase a mijloacelor de comunicare la distantd au aparut mai multe canale de oferire a
marfii. Obiectul acestui studiu il constituie diferite forme ale exercitarii vanzarilor cu utilizarea mijloacelor de comuni-
care la distantd. Cercetatorii in domeniu evedinteaza urmatoarele forme ale vanzarilor la distantd: vanzarea prin inter-
mediul cataloagelor si publicatiilor tiparite cu bon de comanda, vanzarea bunurilor pe TV, vanzarea telefonica si, nu in
ultimul rand, vanzarile pe Internet.
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FORMS OF DISTANCE SALES

The development of distance sales is due to technical and scientific progress, the maturing of the market economy,
the prosperity of consumerism and, last but not least, the evolution of methods and procedures of distance communi-
cation and the delivery of goods. The objects of this study are different forms of distance selling. Researchers in the
field are demonstrating the following forms of distance selling: selling via catalogs and printed publications with order
receipt, selling goods on TV, selling by phone, and last but not least Internet sales.
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